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Dutch Mill Bulbs originated fundraising-with–flower bulbs over 50 years ago. Our fall and spring fundraising 

programs offer easy-to-sell and easy-to-grow varieties of bulbs and bare root perennials. We’ve helped 

tens of thousands of groups exceed their fundraising goals with our guaranteed-to-grow product and 

“no hidden cost” flower bulb fundraising programs.

Dutch Mill Bulbs is the perfect fundraiser for your group. Schools, PTA’s, PTO’s, sports and athletic teams, 

cheerleaders, dance ensembles, booster clubs, academic clubs, marching bands, concert bands, choral 

groups, drama clubs, libraries, choirs, community groups, churches, and scouts – to name but a few 

– have all successfully raised funds by “going green” with our eco-friendly, economically priced no-risk 

fundraising programs. Since its inception, Dutch Mill Bulbs has been recognized for outstanding service, 

value, quality and reliability. You can count on us for your most successful fundraiser ever! 

1.800.533.8824 | dutchmillbulbs.com

• Earn at least 50% profit on each sale!

•  Free Sales Brochures

•  Free Shipping

•  No Hidden Costs!

• Prizes and Cash Rewards!

• It’s Fun! It’s Easy!



www.showchoirmusic.com    jeff@showchoirmusic.com    615-491-2187

WINNING  
SHOW CHOIRS  
HAVE ONE THING IN COMMON…

26 GRAND CHAMPIONS!!
"Sound FX" (3 Times) Hanover HS (VA)

"Knightingales" Thomas Dale HS (VA)

"Faces" Crete-Monee HS (IL)

"Madz" & "New Horizons" (2 Times) Lee Davis HS (VA)

"Premier Edition" East Noble HS (IN)

"Jazz" Auburn Junior High (AL)

"Orange Sensations" (2 Times) Wayne County HS (MS) 

"Opening Knight" South Dearborn HS (IN)

"Show Cards" Colerain HS (OH)

"Femmes Fatales" (3 Times) Plainfield HS (IN) 

"Debut" (2 Times) Mills E. Godwin HS (VA

"Class Act" Carmel Middle School (IN)

"Central Attraction" Pearl River Central HS (MS)

"8th Street Singing Company" Tift County HS (GA)

"Diamond Sensations" (2 Times) & "Crimson Heat" New Palestine HS (IN)

"Harmony In Motion" Douglas Freeman HS (VA)

29 1st Runner Up Awards!
"Highlights" (2 Times) Hanover HS (VA)

"Opening Knight" (5 Times) South Dearborn HS (IN)

"Visions" Grenada HS (MS)

"8th Street Singing Company" Tift County HS (GA)

"Sound Surge" (2 Times) Biloxi HS (MS)

"Impressions" Opelika HS (AL)

"Faces" & "Cavaliers" Crete-Monee (IL)

"(m)Pulse" Menchville HS (VA)

“Crimson Heat" & “Diamond Sensations” New Palestine HS (IN) 

"Orange Sensations" (2 Times) Wayne County HS (MS) 

"Treble Makers" Colonial Forge HS (VA)

"Show Cards" Colerain HS (OH)

"Premier Edition" (2 Times) East Noble HS (IN)

"Rhapsody" Northwest Ranking HS (MS)

"Central Attraction" Pearl River Central HS (MS)

"Femmes Fatales" (2 Times) Plainfield HS (IN)

"Knight Scene" Thomas Dale HS (VA)

"Harmony In Motion" (2 Times) Douglas Freeman HS (VA)

Music Arrangement Services, Inc. is very proud  
of the accomplishments of its 2016-2017 show choirs!

BE A WINNER!!
NEARLY 2,000 ARRANGEMENTS ON FILE.  
ALWAYS LICENSED, ALWAYS LEGAL.
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Cover image: Clinton High School's Attaché by Tracey Harrison

USING MANAGEMENT 
SOFTWARE TO ORGANIZE 
SHOW CHOIR FUNDRAISERS
by Paul Brown

There is every type of potential fundraiser concept 

out there and some that haven’t even been thought 

of yet. The more time you spend on organizing 

and managing your fundraising—or cleaning up 

“messes” that are a natural result of a project with 

several moving parts—the less time your group has 

to devote to practicing your art and perfecting your 

performances.

SHOW CHOIR
FUNDRAISING: 
The Power of Family
by Rachel Clevenger

Show choir is synonymous with family in 

many ways, in the sense that each show 

choir member’s family provides support 

that is fi nancial, physical, social, and 

emotional, but also because each show 

choir becomes its own family. 

8
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Some of you may have recently come across an article widely shared on Linked In during the last 
weeks of September. By Richard Blackwell, it had a simple title: “Is Your Daughter Ok? Check 
again.” As the mother of a child who experienced a terrifying health scare during her first year 
of college, the title caught my eye instantly. I was only two lines in when I realized it had a direct 
connection to some reading I’d just completed on concussion awareness and how often students 
sustain concussions but are never properly diagnosed or treated.
 
Blackwell writes, “‘Dad I'm ok.’ That’s what Alex said to me Tuesday afternoon. Alex has been 
suffering from Social Anxiety and general depression since receiving a concussion last fall playing 
soccer, but we felt things were moving in the right direction. Recently she had fallen in love with a 
longtime friend and there was more of the old Alex happy face around. Suicide had been some-
thing that Alex said she considered in the past and we took that very seriously, but she was telling 
her therapist and us she was past that now and we were believing her.” As you have likely surmised 
by the title, the story has a tragic ending. Alex took her life, and while Blackwell believes there were 
any number of contributing factors, the concussion was the precipitating event.
 
In recent research on Traumatic Brain Injury and anxiety as it relates to depression post-injury, 
experts are working towards a plan to address the high number of post-concussion students 
reporting anxiety-related disorders: from post-traumatic stress disorder, to phobias or separation 
anxiety, to generalized anxiety, adjustment, or panic disorders. Many of the same students who 
sustained concussions experienced loneliness and social withdrawal that affected their percep-
tions of the quality of their lives. You may be under the same mistaken impression that I was—that 
student-athletes are the ones we need to keep a close eye on, so perhaps this is a problem we 
can more easily diagnose and treat. However, the solution was not that simple. Too many students, 
from the very young to college-aged, suffered from concussions that were never properly diag-
nosed or treated.
 
Though show choir may not typically be considered a physically dangerous activity, there are  
certainly mishaps, slips and falls, and injuries during practice and shows. Even if you are diligent 
about keeping your students physically safe while they practice and perform, many—if not most— 
of your show choir students participate in other activities, from sports to regular recreational 
adventures: these are active, engaged, young people who are constantly on the move. 

Our children—whether our biological children, adopted children, or the students who are in our 
care for a semester or two—seem to have more struggles than what we faced, or these struggles 
just seem to be intensified and magnified by our culture which seems particularly tumultuous and 
uncertain.
 
As we are all painfully aware, the suicide rates for students right now are beyond alarming, and I am 
embarrassed to admit that my first reaction to learning more about concussion awareness was not 
one of gratitude for knowledge that could help me spot a problem. Instead, I felt an overwhelming 
sense of helplessness in the sense that here was yet one more “invisible” injury that our students 
could be carrying, one more set of symptoms we would have to be on guard against, among a 
multitude of other concerns that go beyond their academic progress.
 
However, what I quickly realized is that any knowledge is a potential safeguard against a choice 
with devastating consequences. While there is fear and uncertainty in the face of any invisible 
danger, we can learn the symptoms to watch for; we can shore up the defenses with knowledge. 
While it is emotionally challenging, frightening, and even exhausting, we must do all we can—for 
every Alex out there who might be saved.

PUBLISHED BY FLAHERTY MEDIA
PO Box 1903, Pelham, AL 35124
Toll Free: 800-705-5280, press 1

Fax: 855-239-8093

No part of this publication may be reproduced or 
transmitted in any form or by any means, electronic 
or mechanical, including photocopy, recording, or 
any information storage-and-retrieval system without 
permission in writing from the publisher. The views 
expressed by those not on the staff of Productions 
magazine, or who are not specifically employed by 
Flaherty Media, LLC, are purely their own. Comments and 
submissions are welcome, and can be sent to rachel@
productionsmag.com.

Rachel James Clevenger, MEd, PhD
Editor-in-Chief, Productions Magazine

rachel@productionsmag.com
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Show choir is synonymous with family in 

many ways, in the sense that each show 

choir member’s family provides support that 

is fi nancial, physical, social, and emotional, 

but also because each show choir becomes 

its own family. 

SHOW CHOIR FUNDRAISING:

The Power 
of Family

by Rachel Clevenger
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The Power of Family continued

Beyond that analogy, the broader phrasing for 

“show choir family” encompasses everyone

involved in the show choir community, 

which includes the fundraising companies 

who help performers reach their fi nancial 

goals and keep music programs afl oat. It’s 

not at all surprising, then, that so many of the 

fundraising companies that support show 

choir via this magazine are from family-

owned businesses that share the same values: 

loyalty, respect, and connectedness.

Creating Financial Rewards 
from Positive Emotional Energy
Jeff  Ellenberger, with Dutch Mill Bulbs, 

explains that personal attention to each cus-

tomer’s needs is what makes a small business 

special, and what gives small businesses 

advantages over conglomerates. Ellen-

berger explains, “Customer loyalty is earned, 

not taken for granted.” That’s why they run 

their company in a way that makes each cus-

tomer feel both important and appreciated. 

While the overall goal is, of course, helping 
Photo by Tracey Harrison of Clinton High School's Attaché

www.bandchoirmart.com  |  1-888-345-1848  |  support@bandchoirmart.comwww.bandchoirmart.com  |  1-888-345-1848  |  support@bandchoirmart.com

Choir-mart cordially invites you to 
browse our complete selection of in-stock 
merchandise available year round. 

Custom made items are available by calling customer service. For your convenience, 
our customer service representatives are ready to take your order by phone, fax, 
mail or email and we now have added online ordering. No matter how you order, we 
will be happy to assist you in any way we can.

Currently, Choir-mart features the most popular products online but if you don’t see 
something you need, call us, we will do our best to get it!

Remember… when a choir looks sharp, they think, act and sing their best!

Step in time to our complete line of marching 
band supplies and band accessories that will 
give you that show stopping performance. 

For the past 25 years, Band-Mart has been servicing bands and civic groups across 
the United States with top quality band accessories at the lowest prices in the 
industry. Our experienced customer service representatives are ready to take your 
orders by mail, email, phone, fax and we now have added online ordering. 

Currently, band-mart accessories online features our most popular products. If you 
don’t see what you need, call us, we will do our best to get it!

Remember… when a band looks sharp, they think, act and perform their best! 

www.bandchoirmart.com  |  1-888-345-1848  |  support@bandchoirmart.com
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satinstitches.com 
763-323-9507

FOLLOW US!

Quality  Performance Costumes for all of your Quality Performances!

customers meet fundraising goals, the diff er-

ence is that they treat an order for 25 items 

with the same level of importance they would 

treat an order of 2500 items. He adds, “We 

do our best to impress with attention to detail 

and specifi c needs.”

Ellenberger explains that the same 

values driving their family are what drives 

their company, with loyalty, fairness, and 

honesty as the keys in both everyday life 

and in business. He’s seen that if people 

are treated with respect, loyalty develops in 

a natural way. Ellenberger adds, “Owning a 

small business is like having a second family.  

Because you work closely with a small group 

of employees, day in and day out, there's a 

personal connection that I'm not sure exists 

in larger companies.”

As the father of three sons who are 

active in school, Ellenberger has seen these

relationships as they are built among 

boosters. He explains that people working

together, whether they are members of a 

small business or performers in a show 

choir, develop an emotional connection 

that comes as a result of moving toward a 

common goal. He adds, “Obviously, positive 

emotional energy creates fi nancial rewards.”

 

Demonstrating Understanding, 
Patience, and Respect
Melissa Geatches, with Country Meats, 

explains that they have direct contact with 

their customers on a regular basis, treating

clients as though they are part of their own 

family, a tenet of the company since its 

inception. Geatches explains, “When we 

give that personal touch, we see an imme-

diate response in how our customers feel 

about our company.”

Geatches goes on to explain that when 

you have a company fi lled with family 

members, you must demonstrate constant 

understanding, patience, and respect: those 

principles carry over to their interactions with 

“All of us here have children who are involved in some sort of extra-

curricular activity. We understand the level of commitment that parents 

and volunteers have as well as the youth members involved," Geatches 

explains. They understand the hard work for everyone involved, including

setting aside time to practice, to attend competitions, and the required 

funding to aff ord participation.
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The Power of Family continued

employees and with their customers, and 

she believes people can feel the diff erence 

in their company. “All of us here have children

who are involved in some sort of extra-curricular

activity.” Geatches adds, “We understand 

the level of commitment that parents and 

volunteers have as well as the youth 

members involved.” They also recognize the 

hard work for everyone involved, including

setting aside time to practice, to attend 

competitions, and the required funding 

to aff ord participation. Because of those 

realizations, they have taken the time to create 

something that is both profi table and easy.

 

Working with Integrity and Honesty
Debbie Hohman, the founder of School 

Spirit Coff ee, describes the connection in 

this way: “I have friends all over the U.S. who 

I have never met.” Because Hohman runs a 

small, family-owned business, she takes the 

time to share in her customers’ lives. Hohman 

notes that their personal family values 

guide the values of their business as well: 

“integrity, honesty, and caring for others.” 
Photo courtesy Gretna Revolution

TAKE YOUR PERFORMANCE TO 
THE NEXT LEVEL 

www.stagingconcepts.com

When clients want top quality, innovative 
solutions, they come to Staging Concepts. 

Enhance the look and sound of your 
performance, while keeping your performers 

safe - with the latest in portable staging 
equipment.

Because our in-house design team consists of experienced, 
knowledgeable, and dedicated engineers, we have the 
expertise to produce superior products with meticulous 
craftsmanship. Come find out more about us. 

Contact us today to get a 
quote for your next project!

 
800.337.5339

LHAT Postcard.indd   1 1/27/2017   2:12:44 PM
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In fact, having been the “professional booster

Mom” of every group her daughters were 

involved in is what inspired Hohman to start 

her company in the fi rst place.

Hohman also wanted to develop a prod-

uct where the company does not hire repre-

sentatives who make profi t on the product. 

Instead, she wanted half of the profi t going 

directly to the fundraisers. She’s seen fi rst-

hand the diff erence it makes when students 

have fundraising goals to hit if they can keep 

half the profi ts, and she knows that this is 

one way to create the loyal customer base 

any company wants to earn.

 

Keeping it Simple
Finally, Charles Grosse—the founder of 

CGMG Enterprises, LLC—has recently 

learned about how emotionally satisfying 

helping others with fundraising can be. 

Though Grosse had retired very young and 

was spending time around the house for the 

last two years, his wife encouraged him to 

fi nd something to keep himself busy, and he 

bought the Lucas Battery name and worked 
Photo courtesy Gretna Revolution

EQUIPPING
YOU    FOR

WE’RE EQUIPPED TO  
HELP YOU SHINE

HEDGEHOG 4 SERIES  
DMX CONSOLES 
ITEM # HEDGEHOG4-II
ITEM # HEDGEHOG4-X

PROTEUS HYBRID 
MOVING HEAD FIXTURE
ITEM # PROTEUS-HYBRID

SNIPER-PRO 
COLOR MIXING LASER 
SIMULATOR
ITEM # SNIPER-PRO

You go the extra mile to deliver a  
professional-level lighting experience.  

Full Compass can help. We’ve been delivering 
the very best gear—along with unbeatable 

service—for 40 years.  We have an enormous 
selection, competitive pricing, and expert 

Sales Pros to answer your questions.  

Take your lighting to a higher level.  
Shop fullcompass.com  

or call 800-356-5844 today!

100217 Prod - 40th HALF.indd   1 10/2/17   2:13 PM



14 PRODUCTIONS productionsmag.com

The Power of Family continued

with a connection he’d developed before 

retirement to develop a battery that was 

better than the brand names but could be 

sold at a fraction of that cost. His wife’s tennis

partner is the one who suggested that 

batteries could make a terrifi c fundraising 

product, as they are something everyone—

from individuals to small business owners—

need on a regular basis.

After a week of research, Grosse was 

ready to begin the fundraising arm of his 

business, and that has quickly turned into 

the best part of his job. He notes that helping

a choir student from Atlanta raise the 

money to be part of the Macy’s Day Parade 

in New York City is “a lot more enjoyable” 

than working with traditional retailers. Just 

like in his family, the mantra for his business 

is about “keeping it simple,” and he worked 

to quickly develop a plan that allowed for 

maximum fl exibility so a show choir can 

market how it wants and when it wants, 

whether it be a focused event or a year-

round webpage.

As the father of two daughters who were 

heavily involved in dance, Grosse is also 
Photo by Soule/Duncan of Los Alamitos
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familiar with the constant costs associated 

with any creative extra-curricular activity, 

from costuming to travel. He feels satisfac-

tion on an emotional level when he is able to 

help a small organization meet a fundraising 

goal or assist a larger organization that is 

within an economically disadvantaged area.

Though it’s a business, Grosse explains, 

it’s also something that helps the school, the 

student, and the organization. As such, the 

people at the center of every fundraising 

project are always front and center. Grosse 

concludes, “The way we run our family is 

the way we run our fundraisers.”

ABOUT THE AUTHOR: Dr. Rachel James Clevenger 

earned her B.A. and M.Ed. degrees from Mississippi 

College. After fi nishing her PhD in Composition and 

Rhetoric, she taught and served as the University 

Writing Center Director for Birmingham Southern 

College and University of Alabama at Birmingham. 

Currently, she teaches Business Communications at 

Samford University.
Photo by Soule/Duncan of Los Alamitos





There is every type of potential fundraiser concept out there and some that 

haven’t even been thought of yet. The more time you spend on organizing 

and managing your fundraising—or cleaning up “messes” that are a natural 

result of a project with several moving parts—the less time your group has 

to devote to practicing your art and perfecting your performances.

USING MANAGEMENT SOFTWARE TO

by Paul Brown

Organize Show 
Choir Fundraisers
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Fundraising Management Software continued

Fundraisers Can Be Complicated
Each one comes with its own specific mix 

of product, pricing, delivery method and 

schedule, profit distribution and timing, and 

method of presentation (catalog, mobile 

applications, hand-carried samples, show-

room display, website link, etc.) to your 

potential customers. 

In other words, keeping track of what’s 

supposed to happen versus what actually 

does happen is important—especially if your 

students are taking products out with them 

to sell, products they are responsible for 

either selling or turning back in.

 

Problems with Freeware
The old days of “yellow pad” records have 

mostly gone away, replaced (at least) by 

spreadsheet features like Excel or other free-

ware. This makes it easier to input changes 

to totals as things get turned in, and to keep 

a reasonably accurate history of transac-

tions; however, the files are often kept on a 

personal computer (or personal Dropbox), so 

there can be a lack of immediate access to 

record data. 
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There can also be a signifi cant amount 

of formula programming in a spreadsheet, 

so you’ve got to fi nd someone with the 

knowledge of how to do that—and if they’re 

not the same person who is managing the 

fundraiser, they have to train that person on 

how to enter data.  Some advanced fi nancial 

software programs are still loaded onto just 

one machine, limiting access to entering

changes or pulling reports.

The other aspect to a management soft-

ware package to consider is this: Do you try 

to use various “free” internet resources (that 

are certainly there and available), or would 

a “one-stop shop” be easier, ultimately 

creating better organization and less hassle 

for your show choir and music program?

 

Where Cloud-Based Systems Shine
This is where cloud-based systems shine—

having 24/7 access to fi nancial / fundraiser 

records can greatly improve the accuracy of 

recordkeeping, and lessen the frustration for

the person(s) responsible for managing the 

fundraiser. 
Photo by Tracey Harrison of Clinton High Schools Attaché
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Fundraising Management Software continued

Yes, there is a certain amount of training involved with any software package, and 

often, the details of fundraiser prices/profit and order submission can be daunting.  You 

should find something that clearly identifies product, money, and profit, and if order sub-

mission can be incorporated, so much the better.

Another aspect of fundraising that has changed in recent years is the distribution of 

profit.  The term “cooperative fundraising” is used by the IRS when individuals receive 

credit for funds raised—and this distribution of profit can adversely affect an organiza-

tion’s 501(c)(3) status, if done without regard to IRS guidelines. This topic is beyond the 

scope of this article, but we highly recommend that you research the topic; there are 

some very good white papers out there. 

In a nutshell, fundraiser profits should be distributed equally among all members of 

an organization—not just to those who fundraise.  Thus, when profits are calculated, the 

software should have an easy way to distribute profit equally among all students.

One aspect to a management software package to consider is this:  

Do you try to use various “free” internet resources (that are certainly 

there and available), or would a “one-stop shop” be easier, ultimately 

creating better organization and less hassle for your show choir and 

music program?

Private Label Specialty Coffee, Tea and Instants.

www.schoolspiritcoffee.com     800-570-1443

45 – 50 % PROFIT
Designed to be Profitable and Simple.

The fundraiser you love, 
the products you enjoy!
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ABOUT THE AUTHOR: Paul Brown is the Director of Development of Dorian Business 

Systems. Charms is a robust financial package as well. It will help you track fundraisers 

and disburse profits. Learn more about Charms by visiting www.charmsoffice.com/

about.asp, where you can also create a 60-day trial account.

Tracking Deposits and Providing Precise Reporting
Perhaps the most important task of fundraising is tracking deposits to your 

activity account or bank account. Do you have budget category capability, 

and simple but precise reporting? Yes, advanced financial software pack-

ages have this capability, but you may have to find someone who is an 

expert in that particular financial software to run it. 

Fundraiser financials are basically straightforward—product value in 

vs. product value out, money in (from students) vs. money out (paying the 

fundraiser company), and profit credit distribution. However, there are also 

fundraisers where the student never touches cash or checks. Instead, pur-

chasers can pay online or through a mobile app, placing their orders after 

looking through a catalog or other selection of offerings, and the payment 

goes straight to the fundraiser company, who then distributes the profit (and 

appropriate reports) to the organization when the fundraiser period finishes. 

This may be the simplest method of all, but you still want a simple, 24/7 

method of entering data, as well as easy financial status information access 

for your parents/students/members.  At the end of the fundraiser, having 

quick and accurate access to who owes what can help you recover lost 

product or funds not turned in, which makes investing in the right software 

from the beginning a small price to pay to avoid those stresses.

Photo by Pat Ward / Ward Photography



Searching for the  
perfect fundraiser?

Look no further!

Searching for the 
perfect fundraiser?

Call us at (678) 247-1323 or visit our website:  
www.lucasbattery.com for more information.

Our fundraising products combine the batteries we all use most in a convenient box designed to fit neatly 

in any drawer. All our batteries are validated by an independent consumer product testing lab to perform 

equal to or better than Duracell, Energizer and Rayovac and carry a 10-Year Shelf Life Guarantee.

What makes us different from other fundraisers is that we offer a product everybody needs at a great 
price with a very high per unit sold benefit for your organization. No upfront Product Purchases and Free 

Shipping to your  distribution point. Incentive Prizes available for both participants and your organization.

Run just one fundraiser of multiple fundraisers as see how you can quickly raise significant funds.

The water-resistant box 
and all order forms are  
custom branded to your 
choir with your logo,  
colors and any pictures  
you want included!
Large Assortment Pack (above)
8AA/8AAA/4-9V/4C/4D
$26 Fundraiser Price / $10 Fundraiser Benefit

40%
PROFIT

Small Assortment Pack

4AA/4AAA/2-9v/2C/2D

AA Batteries

24 in a Clamshell Box

AAA Batteries

24 in a Clamshell Box

9v Batteries

9 in a Clamshell Box9v/2C/2D4AA/4AAA/2 9v/2C/2D

$16 Fundraiser Price$16 Fundraiser Price

Fundraiser Benefit

$7.00 Per Pack

$15 Fundraiser Price$15 Fundraiser Price

Fundraiser Benefit

$6.00 Per Pack

$15 Fundraiser Price$15 Fundraiser Price

Fundraising Benefit

$6.00 Per Pack

$25 Fundraiser Price$25 Fundraiser Price

Fundraising Benefit

$6.00 Per Pack

C Batteries

12 in a Clamshell Box

$15 Fundraiser Price

Fundraiser Benefit

$6.00 Per Pack

D Batteries

12 in a Clamshell Box

$15 Fundraiser Price

Fundraiser Benefit

$6.00 Per Pack



We make it easy and simple with Great Bene�ts! .....
*  Free  Shipping *  New Online Fundraiser 
*  No Minimum orders *  Smartphone Fundraiser with Texting, get more sales!   
*  Presort Option per Student  *  19 Co�ee Blends, Smoothies, Mochas and more  
*  Great Customer Support  *  Co�ee and Tea K-Cups
*  New  Referral Program  *  Residual Checks, Paid Quarterly
*  Simple Ordering *  Free Logo Design on Co�ee Bags!
*  Non Frozen Cookie Dough Mixes, With Hassle Free Delivery!

Fundraiser!coffee Fundraiser!coffeeRaising Thousands for Great Causes

co�ee bag pic

GOURMET COFFEE   •   NON-REFRIGERATED COOKIE MIXES   •   GOURMET FUDGE
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• IT’S UNIQUE – Bed sheets for a 
fundraiser…What home could not use 
another set of outrageously soft linens? 
Offer your supporters something 
different.

• IT’S QUALITY –100% satisfaction 
guaranteed or their money back.

• IT’S VALUE – Your group can sell ALL 
SIZES FOR ONLY $39! California King, 
King, Queen, Full and Twin. WOW!!! 
WHAT A DEAL! You will be selling 
quality sheet sets for about half of what 
your supporters would pay in some 
department stores for equal quality. 
Your supporters will be calling back 
wanting to buy more!  It happens 
every fundraiser.

• IT’S PROFITABLE – Your organization 
will make $15 on every set of sheets 
they sell! FREE SHIPPING for group 
orders anywhere in continental U.S.! 

• IT’S EASY – No upfront investment. 
Your group can only make money…
you cannot lose!  We will provide 
everything you will need to get started.

Contact us now for a
 FREE SAMPLE and more details!

Here is why our Luxury Bed Sheet Fundraiser 
has raised so much money for so many groups:

www.TheElsonCompany.com TheElsonCompany
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